Murf Spotlight

Al’s Influence on
Creative Workflows

Curious about Al’'s impact on creative workflows?

Dive into our report for insights into how Al boosts productivity
by streamlining .proéesses, improves the quality of outputs,
and sparks new ideas within creative processes.
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Objective of the Report and
Methodology

Objective

Al's adoption has seen a notable surge across industries, encouraging creative
teams within businesses to explore innovative ways of leveraging Al tools to
streamline workflows, simplify tasks, and ignite creativity.

Be it Open Al's ChatGPT enabling brainstorming sessions, Adobe Firefly instantly
creating visual assets using simple text prompts, or Runway ML automating the
video editing process, these examples represent a paradigm shift where Al not only
accelerates routine tasks but also enhances the creative process itself.

Yet, amidst these advancements, experts assert that we've barely scratched the
surface of what is possible with Al.

While advancements in Al mean that machines can be trained on certain
parameters of creativity, experts question the extent to which Al can develop its
own sense of creativity. Can Al be Creative?

Methodology

At Murf, we strive to stay ahead of the curve and learn what our users think about
such emerging technologies. In our quest to understand what creatives thought
about Al and how it will impact workflows, we conducted an exclusive survey with
over 100 creative professionals across enterprises in different industries in
January 2024. Their opinions varied as to whether Al will remain a tool that
complements human creativity or become a true creative partner. Join us as we
interpret key findings!
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Respondent Representation

Total respondents: 100

Participant Profile

15% 63% 22%

Functional Areas

44% 26%

9%
21%
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Chapter 1

Al is Already Widespread

The growth of generative Al tools has been remarkable. In fact, a majority of our
survey respondents (84%) say they have implemented Al tools in their business or

creative processes, of which 44% agree that they use Al on a daily basis.

84%

How often do you use Al tools in your creative
work?

Monthly 14%
Weekly 41%
Daily 44%

Rarely 1%
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These numbers reflect the routine reliance on Al, making it an ally for professionals
seeking high-quality outputs in their workflows. By taking over repetitive tasks,
these tools free up professionals to focus on strategic thinking and decision-
making.

Al Tool of Choice

Among the various Al tools, ChatGPT stands out as the preferred choice for 48% of
our survey participants, indicating its widespread acceptance and effectiveness.
ChatGPT's ability to understand user queries and respond with human-like text in a
conversational manner makes it a top choice for generating content, engaging in
conversation, and finding relevant information on various topics, among other
applications.

48*

Respondents use ChatGPT

Other well-known platforms in the list included Adobe Firefly, MidJdourney,
Murf Al, Articulate Storyline and Runway ML.

JAY a R

. - Articulate
Adobe Firefly Midjourney Murf Al Storyline Runway ML




How Do Professionals Perceive Al's Impact on Productivity and Quality ?

Chapter 2

How Do Professionals Perceive
Al's Impact on Productivity and
Quality ?

Overall, creative professionals and businesses agree that Al is a catalyst for positive
transformations, making creative workflows more efficient and improving the
standard of outputs.

In a notable example, one of the world’s largest car manufacturers successfully
reduced both production times and expenses associated with developing training
materials for their regional facilities by implementing an Al voiceover tool, which
streamlined the process of creating instructional content for dealership technicians
undergoing training.

Creating voiceovers for the firm's educational content was excessively time-
consuming due to the dependence on external voiceover artists and vendors.

By adopting Murf text to speech tool, the team was able to produce high-quality
voiceovers in-house. This change cut down on production times and enabled the
organization to create more training materials faster, without relying on external
vendors. Additionally, the use of Al resulted in enhanced learner engagement,
facilitating more immersive and effective learning experiences.

“Murf Al has been pretty intuitive to use. It didn't take much for us to get

up and running with the tool, and it has cut down the amount of time

significantly because we can get both the initial and final voiceover done

in-house without having to engage a vendor at all,” said the firm’'s

technical training supervisor.
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Al’s Influence on Productivity

In another instance, Patrice Lynn, a seasoned talent consultant at the State
of California Leadership Academy, shares that she finds using Al fascinating.

Many people that | have spoken to, who don't know how to use
Al, find it scary. But, | dont think it's scary at all. There are so
many things that Al can do for us. It can really cut down your
costs, especially if you're an individual or smaller company and
don’t have a big budget; Al can help you with that.

~ Patrice Lynn

This statement adds depth to the conversation about Al's impact on the workforce.
According to our survey, an overwhelming 65% of respondents agree that Al has
significantly improved their workflow and productivity, while a little more than one-
fourth said that it did so slightly.

How has Al impacted your workflow and productivity?

65%
27%

6%
2%

Significantly Slightly Decreased No noticeable
improved improved productivity change
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Efficient workflows mean quicker turnaround times for creative projects. With Al,
businesses can bring products and content to market faster, gaining a competitive
edge. At the same time, increased efficiency has a direct impact on the quality of
outputs.

Al’s Influence on the Quality of Output

With fewer constraints on time-consuming tasks, teams can focus on sharpening
the details and ensuring that each creative piece meets the highest standards.

This observation directly aligns with sentiments expressed by our survey
participants.

%

respondents affirm that Al has had

a solid impact on improving the quality
of their creative outputs.

It's not just about doing more; it’s about doing it better!
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For example, Al image and video editing tools like Adobe Photoshop offer features
for generative fill, automatic background removal, color correction, and image
enhancement, enabling designers to not only speed up the editing process but also
open up new possibilities for visual storytelling.

07

However, there continues to be some debate around Al's ability to create content
that surpasses the quality of human-created content. Some believe that Al can
produce high-quality content that is technically accurate, well-structured, and
grammatically correct but is unlikely to replace human creativity and originality
entirely.

This sentiment is echoed by Mike Taylor, a seasoned learning consultant, who
emphasizes:

“Al will not replace you; someone who knows how
to leverage Al will replace you.”

~ Mike Taylor
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Conversely, there is a faction maintaining that Al will have no impact on the quality
of creative outputs. In fact, about 20% of respondents from the survey resonate
with this statement.

p’
y 7%

say that Al will have no impact

on the quality of creative outputs.

Such a stance prompts various interpretations. It could signify a potential learning
curve in effectively harnessing Al products. Alternatively, it may indicate that, for
specific industries, Al-generated content stands on par with human-created
content.

But that is not all! Al's influence isn’t confined to just improving quality; it also
serves as a catalyst for idea generation and innovation.
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Chapter 3

Pushing Creative Boundaries

Creativity often relies on inspiration, and Al tools are excellent sources of
inspiration. They can analyze vast datasets, trends, and historical art to suggest
innovative ideas and styles. Creative professionals can use Al to explore new design
concepts, writing styles, or artistic techniques they might not have encountered
otherwise.

For example, there are several Al design software like Adobe Express that simplify
design workflows by offering easy-to-use tools such as Text to Image and Text
Effects for creating graphics, web pages, and videos. Additionally, with the Text to
Template feature, professionals can generate editable designs using just a text
description.

Create an oil painting-style image
capturing a tranquil night scene
in a forest

@) Generate

Beyond graphic design, Al-driven writing tools are empowering employees without
a background in writing to produce professional and error-free content efficiently.
Similarly, Al translation tools are enabling businesses to seamlessly make content
available in multiple languages, enhancing their global reach and accessibility.
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Pushing Creative Boundaries

This integration of Al into various facets of creative work is widely acknowledged
among professionals. A whopping 74% of survey respondents affirm that Al
significantly contributes to ideation and innovation in their jobs, sparking new ideas

and direction.

How does Al contribute to innovation and ideation in your field?

74% 20% 6%

Sparks new ideas No significant impact Limits creativity
& direction on innovation & innovation

For example, Al-powered text to speech platform Murf, fosters a collaborative
environment where team members can share, refine, and iterate upon their ideas

collaboratively, leading to innovative audio outputs for various projects.

Figdam Al, another Al-powered collaborative whiteboarding tool, allows creative
teams to generate templates for weekly team syncs, brainstorm ideas, give
feedback and reviews, or dive into planning mode with visual timelines and

organizational charts—all from a simple prompt.
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Pushing Creative Boundaries

However, amid the overall positive sentiment, the use

of Al raises ethical and legal concerns.

A majority of creative professionals and businesses grapple with preserving the
uniqueness of their creative content when utilizing Al. According to our survey, 41%
of respondents said they occasionally experienced challenges in maintaining the
originality of their content, while 21% faced it on a frequent basis.

Have you faced any challenges related to maintaining the
uniqueness or originality of creative content while using Al?

38%
21% No, not really

Yes, frequently

41%

Occasionally

Al algorithms are only as good as the data they are trained on, and if these data sets
contain biased or inaccurate information, then the Al-generated content may also
be incorrect. As a result, Al systems, in their quest for efficiency, may identify and
replicate established patterns from existing content. This often leads to a lack of
diversity and innovation, potentially diluting the uniqueness of creative outputs.

Additional challenges that creatives struggle with when integrating Al into their
workflows include difficulties in generating truly creative and contextually relevant
content, a lack of emotional depth and authenticity in the output, and
misinterpretation of context that leads to irrelevant content.

Striking a balance, combining Al’s analytical prowess with human creativity,

will help ensure that the positives of Al are harnessed without compromising
originality
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Chapter 4

Creative Collaboration is the
Way Forward

Al's growing adoption isn't (necessarily) a threat to people who do creative work.
Rather than putting creative professionals out of work, Al will support them in doing
their tasks faster and better. This means we can get things done more efficiently.
For example, Al tools that understand natural language can help us generate new
ideas or texts much quicker. Of course, humans will still need to check and edit the
newly generated information, but overall, creative projects should be able to move

forward more quickly.

We can already glimpse what such a future holds: Rather than Al replacing human
creativity, the focus will be on creating content that harnesses the strengths of
both.
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Creative Collaboration is the Way Forward

When we asked our survey participants how they envision the relationship between
human creativity and Al evolving in the creative landscape, a whopping 65% said
that it will be more collaborative, of which a majority—82%—believe Al's role will

become more prominent.

How do you envision the relationship between human creativity
and Al evolving in the creative landscape?

10%

12%

635%
13%

This number emphasizes the optimistic outlook on the teamwork between humans
and Al, paving the way for a future where creativity flourishes with the support of
technology. As we move forward, embracing this collaborative mindset will unleash
unmatched standards of creativity and innovation, ultimately shaping a brighter

and more dynamic creative landscape for all.

1

2
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What To Do Next?

Chapter 5

Bottom Line

With Al, the possibilities are endless, and the potential for innovation is immense.
Whether you're a business owner, a creative professional, or simply someone

interested in exploring Al, now is the perfect time to embark on the Al bandwagon.

However, it's important to keep in mind that while Al is valuable in the content
creation process, it cannot replace a human'’s expertise in understanding context

and nuances. To get the most out of Al tools, it is important to engage in a dynamic

partnership with the technology rather than rely on it entirely.
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